BT 5T B AR

B i
BB BRAREER BEAT
# BRI (A i

% £ HEETS L E2 R
G Sy tEK

SCI. SSCI. A&HCI. El. TSSCIHTz6C

1.ERIF#(C.F. Cheng) ,2009-04, (B T1%9)
JOURNAL OF COMPUTER INFORMATION SYSTEMS 4943}H:22 FH~30
Evaluating Online Auction Strategy: A Theoretical Model and Empirical Exploration

2. % t3(Wann-Yih Wu)*. BB 1 (C.F. Cheng)* ,2009-06, (2 %)
APPLIED ECONOMICS LETTERS 16%:81/]:841 E1~845
The optimal internal marketing strategy in services under open economy

3. IEE(C.F. Cheng). ¥ 7% (Lai, Meng-Kuan) %% & %i(Wu, Wann-
Yih)* ,2010-05, (E.F%)

TECHNOVATION 30%:7-81:459 H~470

Exploring the Impact of Innovation Strategy on R&D Employees’ Job Satisfaction: A

Mathematical Model and Empirical Research

4.3 14 (C.F. Cheng)* ,2011-07, (B T%9)

African Journal of Business Management 5%:131:5199 E{~5209 &

The Influences of Relationship Marketing Strategy and Transaction Cost on
Customer Satisfaction, Perceived Risk, and Customer Loyalty

5.%1F ¥ (Cheng-Feng Cheng) ,2011-12, (ETI*%)

African Journal of Business Management 5%338/:12691 H~12701

Evaluating the impact of marketing strategy on customer satisfaction through game
theory: A mathematical model and empirical research

file:///C|/Users/Eros/Desktop/research3/960101568.html[2012/5/15 N4 04:24:40)



	本地磁碟
	學術研究管理系統


